Bus230 




Exam #1 Review


  
Taggert J. Brooks


This handout is meant only as a guide to aid you in study for the test. The exam will include material from the Hair et al. textbook, see the syllabus for specific chapters, plus any handouts I’ve given you, or are included on the syllabus.

Introduction


When is Business research needed and when is it not?

different types of bus. research


Ethical issues (Human Subjects Research)


Rights and obligations of the respondents, researcher

IRB
Survey Research


Overview


Systematic vs. random sampling error.


Understand types of systematic error (social desirability bias, administrative error, etc)

Total Survey Error

Communication Modes

Interviews (Phone and face to face) vs. Self administered Questionnaires,

techniques for increasing response rates.

Measurement Concepts/Issues


understand and be able to identify the differences between nominal, ordinal, interval, ratio.


Stevens, S. S., “On the Theory of Scales of Measurement”, Science, Vol 103 No 2684 1946.


Validity, Reliability, Sensitivity.  What are they and why do we need them.


Types of validity (content, criterion, construct, etc)


Issues of reliability 


Balanced/forced choice questions

Survey Design



Order bias


How to phrase questions


What to avoid

Cognitive process of respondent
Sampling 

Define sample, population, universe

Sampling frame, sampling frame error

Probability vs. non probability sampling 
Sample Selection Errors
Data Entry


Editing- How to edit item non-responses or responses that are incorrect/impossible


Coding- How to precode fixed alternatives


Developing a coding framework for open ended responses

Fieldwork


Read, General interviewer instructions provided in class.


Know the types of feedback


How to handle respondent digressions


Approach techniques


Things to say in approach

Providing Feedback, etc (See ISR document)

How to make margin notes, etc.


Types of non-prob


Types of probability sampling techniques.

Info in General Interviewer Training.

Course Outline and Additional Readings

I. The Research Process and Definition of the Problem

A. Introduction

Required Readings: Hair Chapter 1 

B. Identifying the research topic and formulating the research hypothesis

Required Readings: Hair Chapter 2, 3

Recommended Reading:
Active Learning: Alcohol and Grades

Active Learning: Other Examples – (Cell Phones, Festival Foods, Lowering the Drinking Age, BitTorrent) 

C. Research and Ethics  

Required Readings: Hair Chapter 4

Recommended Reading: 

Weisberg, H. F. (2005). The Total Survey Error Approach: A Guide to the New Science of Survey Research. Chicago: University of Chicago Press. Chapter 14.

Studies Galore Support Products and Positions, But Are They Reliable? The Wall Street Journal, November 4, 1991. 
How ‘Tactical Research’ Muddied the Diaper Debate, The Wall Street Journal, May 17, 1994. 
Homework #1: Complete the training here:

http://phrp.nihtraining.com/users/login.php
Multimedia:

II. Research Design

A. Research Design Overview

Required Readings Overview of Research Design  (Hair, Chapter 2, pp. 50-72)

B. Data Collection Approaches

Primary versus Secondary Data

Required Readings Hair Chapter 2, pp72-76, Chapter 5

Multimedia:

Active Learning: 
III. Data Collection 

A. Measurement and scales: nominal, ordinal, interval, ratio – 

Required Readings Hair Chapter 6

Required Readings  Stevens, S. S. "On the Theory of Scales of Measurement." Science 103.2684 (1946): 677-80. B. 

B. Attitude measurement 

Required Readings Bertrand, Marianne, and Sendhil Mullainathan. "Do People Mean What They Say? Implications for Subjective Survey Data." American Economic Review 91.2 (2001): 67-72.

C. Question and Questionnaire Design 

Required Readings Hair Chapter 7

Recommended Reading: Nicholls, M. E. R., Orr, C. A., Okubo, M., & Loftus, A. (2006). Satisfaction Guaranteed: The Effect of Spatial Biases on Responses to Likert Scales. Psychological Science, 17(12), 1027-1028.

Clarke, P. M., Fiebig, D. G., & Gerdtham, U. G. (2008). Optimal recall length in survey design. Journal of Health Economics, 27(5), 1275-1284.

D. Sample Design and Sampling Procedures 

Required Readings Hair Chapter 8 and Norusis Chapter 3
Recommended Reading:

Active Learning: Candy Sampling Experiment
E. Editing and Coding

Required Readings: Hair, Chapter 9, pp. 227-231


Required Readings: Institute for Social Research Trucking Project http://www.uwlax.edu/faculty/brooks/bus230/handouts/git.pdf
Multimedia: Extensive Multimedia Help for Qualtrics is available here: http://www.qualtrics.com/wiki/index.php/Welcome_to_Survey_University
