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Managerial Summary 

Objectives 

The purpose of the study was to determine factors that contribute to UW-La Crosse students’ credit card debt, from what source students obtained their credit cards, how concerned students were about having debt, and how the percentage of students at UW-La Crosse with credit cards compared to the national average.  The study also wanted to find how many students carried over a balance on their credit card and if they did carry over a balance, how much the balance carried over amounted to.  This study collected data on what students charged to their credit cards.  

Another important purpose of the study was to determine how knowledgeable students were on their credit card accounts.  To test this students were asked questions about their credit limit, credit score, minimum payment, as well as their interest rate.  Lastly, the students’ demographics were surveyed to see if any of those factors contributed to credit card debt.

Methodology

Primary data was collected through a questionnaire that was sent via e-mail to 1,000  UW-L students.  SPSS 14.0 was used to generate a random sample of 1,000 students that were chosen from the whole target population of all undergraduate UW-L students.  There were 197 usable responses.  The sample was non-random but for the purpose of the statistical testing it was assumed that the sample was random.

Findings  

· Determining the average amount of credit cards that UW-La Crosse students have in comparison to the national average was an objective of this study.  Through statistical testing it was found that 59% of UW-L students own credit cards, while nationally the average was 76%.  

· Another objective was to determine from what sources students obtained their credit card.  Banks were found to be the number one source of credit cards.  The findings supported the original assumption that a lower number of students would have received their credit cards through on-campus solicitation than other credit card providers because of UW-L’s solicitation restrictions.  

· The third objective was to determine the proportion of UW-L students that are aware of their credit limit, credit score, minimum payment, and interest rate.  Of the students surveyed, 71.7% knew their credit limit, 15% knew their credit score, 55.8% knew their minimum payment, and 41.6% knew their interest rate.

· The findings showed that the main items that students use their credit cards for are gas, emergencies, clothes, online purchases, and food.  Additional items that students charged using their credit cards were school supplies (including books), tuition, and online gambling.  

· On a scale of 1 to 5 (1=not concerned, 5=extremely concerned) the mean of students’ concern about credit card debt is 4.16.

· Out of the 115 students who owned a credit card, only 17 of the respondents carried over a balance on their credit card last month.

· Another focus of the study was to determine whether or not the number of credit cards owned increased at each grade level.  It was found that the number of credit cards owned increased starting in a students’ 3rd year and kept increasing through a students 5th year of college.

Conclusion and Recommendations


Based on the finding that only 17 out of the 115 respondents with credit cards carried over a credit card balance, this study was unable to make major conclusions on factors that contribute to credit card debt.  To ensure that students are aware of the possible dangers of credit cards, it is recommended that the university send out a credit card fact sheet each semester.  This fact sheet would include the following information:

· Have only one credit card and use it only for emergencies

· Always pay at least the minimum balance on the statement

· Minimize the amount carried over whenever possible because the amount carried over is often charged at a higher interest rate

· Set a personal credit limit and stick to it

· Think about how long it will take to repay the loan before you make the purchase

· Keep in mind that anyone with a legitimate business need can gain access to a person’s credit history

Other recommendations for the university are to install more ATMs on-campus, particularly in the student dormitories and send incoming freshman the same fact sheet that would be sent out each semester to current UW-L students.  They could also encourage students to keep cash on hand to eliminate use of the credit cards.    


From the results of the survey it seemed that students had mixed knowledge about their credit card accounts.  If the recommendations were implemented at UW-L, perhaps students would become more knowledgeable and would be able to avoid debt.

Introduction

In today’s world the concept of “buy now pay later” has become extremely popular.  The “buy now pay later” mentality has created many serious problems among young adults during and after their college years.  Thirty-five percent of college students consider themselves to be in debt (Mannes).  Nearly one-third of students start college with a credit card, which is roughly a fifty percent increase over the past five years.  By the time students are seniors, a full three-fourths of students have credit cards (Kim).

Although fifty-nine percent of students pay off their monthly balance, forty-one percent are being charged high interest rates and late payment fees that could be avoided (Norvilitis).  With interest rates of eighteen percent and higher, credit cards are high interest loans for students who carry a balance.  On average, one-half of graduating students have approximately $2,200 in credit card debt (Holub).  Typically students cannot pay off such high balances and end up paying only the minimum payment.  This is a concern because when only the minimum payment is made on a card with a one thousand dollar balance, it will take an average of fifteen to seventeen years to pay off the debt (Bain).


Credit card debt can create hardships for students.  While in school, many students take on extra jobs to help pay their debt and then neglect their academic work (McMurtrie).  One study found debt caused twenty-four percent of eighteen to twenty-four year olds to move in with family or friends (Holub).  Debt can also impact a student’s credit score which can affect his or her ability to get loans and jobs in the future (Bain).  Credit card debt has caused students to declare bankruptcy and is even said to contribute to suicides (Norvilitis).   

The proliferation of credit card use by college students may be due to credit card companies soliciting business on college campuses; twenty-four percent of students acquire a card this way (Holub).  In response, approximately 1,500 of the nation’s 3,200 four year colleges have restricted credit card solicitation on campus (Dinnen).  The increase in use of credit cards could also be due to increased availability of credit cards.  In the past, a student under twenty-one years old needed a parent co-signer for their credit card.  But in recent years nearly all credit card companies have dropped age and co-signer requirements, and students can get a credit card at eighteen even though they have no credit history (Hoover).
The purpose of this study was to determine the factors that motivate college students to obtain a credit card and influence the amount of debt they accumulate.  These factors include:  age, year in school, gender, employment status and income, understanding of credit cards, and attitudes toward debt.  A profile of students was to be generated to predict which factors led to greater risk of credit card debt.  The results will be used to help make students aware of what factors make certain La Crosse students more susceptible to credit card debt.

This study tested the following hypotheses:  

· The percentage of students with credit cards increases at each grade level.

· The average number of credit cards among students in each grade increases at each grade level.  These two hypotheses are based on a survey by Nellie Mae, a major student loan provider, which concluded that the average number of credit cards increased the longer a student was in college.  It also found that the percentage of students with credit cards went up with each grade level (Mae 5).

· The percentage of UW-L students with credit cards is higher than the national average.  This hypothesis is also based on a study done by Nellie Mae.  In 2004, Nellie Mae found that the percentage of students in the nation who have credit cards is 76%, while the Midwest average is 82% (Mae 10).

· The number of students who obtain credit cards through on-campus solicitation is lower than the number of students who obtain credit cards through other credit card providers.  This hypothesis is based on the fact that the UW-L campus has credit card solicitation restrictions (University of Wisconsin – La Crosse Student Association).

The key results of this study indicate that a low percentage of UW-L students (59%) are credit card holders compared to the national average (76%) and Midwest average (82%).  The percentage of students with credit cards increases in the 3rd year of college and continues to increase through the 5th year.  According to the sample statistic, the percentage of males and females having credit cards is equal.  The sample statistic also showed that 64.1% of respondents have a credit card from a bank.  UW-L students typically use their credit cards for convenience purchases; gas was the most frequent item purchased on credit cards at a rate of 59.8%.  On a scale of 1 to 5 (1=not concerned, 5=extremely concerned) the mean of students’ concern about credit card debt is 4.16.  Students’ knowledge of the conditions of their credit cards is mixed.  Only 17 out of 115 students carried over a balance on their card last month. 

Methods
The target population of this study was all undergraduate students who attend the University of Wisconsin-La Crosse.  This group was chosen as the target population of the study for the purpose of determining what factors lead students to have credit card debt.    

This study collected primary data through a self-administered email questionnaire of a randomly selected group of UW-La Crosse students.  This method of data collection was chosen because it is the easiest way to reach students, and an email questionnaire allows students to respond anonymously.  The team prepared the twenty questions in the survey.  The questions were designed to get information about undergraduate students at UW-L to test the hypotheses and find factors that contribute to credit card debt.  

A source of error with the survey was non-response because some students did not return the survey and others left questions unanswered.  Another source of error was students not responding truthfully because they may have felt uncomfortable giving away information about their credit card debt.  A third source of error was the possibility of non-coverage because there may have been students who did not check their university email.  This would be a very small error because there are probably very few students who do not check their email.  A fourth source of error may have been sampling error because the whole target population was not surveyed.  

The office of records and registration provided a list of all undergraduate students who attended the University of Wisconsin-La Crosse in the Fall 2006 semester; this list was the target population and sampling frame for this study.  The program SPSS 14.0 randomly chose 1,000 students from the target population to receive the survey.  To study UW-L students, an email was sent to students containing a questionnaire.  Business 230 students typically get a 30% response rate; therefore, the sample size goal was 300 students.  Such a sample size would effectively yield a data set that was representative of the target population and was attainable within the time allotment.

The actual response rate was 197 students out of the 1,000 emailed.  The hypotheses were analyzed using students’ responses.  The responses were also intended to be used to create a profile of UW-L students with credit card debt to help explain what factors lead to higher credit card debt.  This sample is non-random but for the purpose of statistical testing it was assumed to be random.        

One objective of the study was to gather information about undergraduate student credit card debt.  This information was used to determine UW-L student’s credit card habits.  Variables to determine these habits are summarized in Table 1.    

Table 1:  Variables to Determine Factors that Lead to Higher Credit Card Debt

	Variable Label
	Operational Definition
	Responses Labels

	Credit Card Holder
	Measure of whether or not student has a credit card
	0=Yes

1=No

	Number of Credit Cards
	Measure of number of credit cards respondent has
	

	Age – First Card
	Measure of the age of student when they received their first credit card
	

	Monthly Balance Paid
	Measure of amount of monthly balance typically paid
	0=The whole balance

1=More than minimum but      less than entire

2=Minimum balance

3=Less than minimum

	Balance Carried Over
	Measure of the balance amount that students’ carry over from month to month
	1=$1-$100          

2=$101-$200

3=$201-$300

4=$301-$400

5=$401-$500

6=$501-$600

7=$601-$700

8=$701-$800

9=$801-$900

10=$901-$1000

11=$1001 or more

	Emergencies

Clothes

Food

Tuition

School supplies

Online purchases

Online gambling

Other
	Measure of whether or not student pays for ___________ with their credit card
	0=Yes

1=No



	Bank

On-campus solicitation

Mail offers

Stores

Work

Other
	Measure of whether or not student received their credit cards through __________
	0=Yes

1=No


A second objective of the study was to determine how knowledgeable students are in regards to their credit card account and how concerned students are about debt.  Table 2 summarizes variables of students’ knowledge and concern related to credit cards.  

Table 2:  Knowledge and Concern Related to Credit Cards

	Variable Label
	Operational Definition
	Responses Labels

	Credit Limit
	Measure of students knowledge of his/her credit limits
	0=Yes

1=No

	Interest Rate
	Measure of students knowledge of his/her interest rates
	0=Yes

1=No

	Minimum Payment
	Measure of students knowledge of his/her monthly minimum payment
	0=Yes

1=No

	Credit Score
	Measure of students knowledge of his/her credit score
	0=Yes

1=No

	Debt Concern
	Measure of students concern about possible credit card debt
	1=Not concerned

2

3

4

5=Extremely concerned


A third objective of the study was to determine what factors lead to credit card debt.  Table 3 summarizes variables used to measure the demographics of UW-L undergraduate students. 

Table 3:  Demographics of UW-L Undergraduate Students

	Variable Label
	Operational Definition
	Responses Labels

	Gender
	Measure of students gender
	0=Male

1=Female

	Year in School
	Measure of students year in school
	1=1st year

2=2nd year

3=3rd year

4=4th year

5=5th year

6=6th year

7=Other

	Age
	Measure of students age
	

	Residence
	Measure of on or off campus housing
	0=On-campus

1=Off-campus

	Job
	Measure of whether or not student has a job
	0=Yes

1=No

	Weekly Income
	Measure of students weekly income
	1=$0-$50           

2=$51-$100       

3=$101-$200     

4=$201-$300     

5=$301-$400  

6=$401 or more

	College Expenses
	Measure of students responsibility for college expenses
	0=Yes

1=No

	Percent of College Expenses
	Measure of students percentage of responsibility for college expenses
	1=1%-25%

2=26%-50%

3=51%-75%

4=76%-100%


The data was collected and imported into Microsoft Excel and analyzed using SPSS 14.0 software.  The statistical analysis included a 95% confidence interval for a mean, one sample t-tests, independent samples t-tests, paired samples t-tests, one way ANOVA’s, frequency tables, and graphs.  These tests were used to complete the objectives of the study and test the hypotheses of the study.  The results appear in the next section.  

Results
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The focus of this study was to gather information about the University of Wisconsin-La Crosse undergraduate students’ credit card debt.  Of the 197 respondents that were surveyed, 59% (117 of 197) currently have credit cards (Appendix, page 30).  A one-sample t-test found that the 59% percent of UW-L students with credit cards was significantly lower than the national average of 76% (p-value=.000) (Appendix, page 31), as well as the Midwest average of 82% (p-value=.000) (Appendix, page 32).  This refutes the original hypothesis that UW-L students owned more credit cards than the national average.  
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To test a hypothesis that the mean number of credit cards among UW-L students increases at each grade level, a one-way ANOVA was conducted.  The test found a highly significant difference among the number of credit cards owned at each grade level (p-value=.000) (Appendix, page 33).  Post hoc analysis found that the mean number of credit cards was higher in the 3rd, 4th, and 5th years than in the 1st and 2nd years of college.  The findings from the Post hoc analysis suggest that the number of credit cards a student owns increases after their 2nd year in school, which supports the hypothesis to a certain degree.  However, there is no evidence to suggest that students acquire more cards between their 1st year and 2nd year (Appendix, page 34).

An independent samples t-test found that students with jobs are more likely to have a credit card (p-value=.073).  The test found 62% of students with jobs have credit cards; and 51% of students without jobs have credit cards (Appendix, page 35).

[image: image4.emf]71.7%

28.3%

55.8%

44.2%

41.6%

58.4%

15.0%

85.0%

0.00%

10.00%

20.00%

30.00%

40.00%

50.00%

60.00%

70.00%

80.00%

90.00%

Credit Limit Minimum

Payment

Interest

Rate

Credit

Score

Yes

No

Awareness of Credit Card Factors

This study determined the sources of UW-L student’s credit cards.  Table 4 shows the distribution of students’ responses.

This frequency table shows that more students obtained their credit cards from banks than any other type of credit card provider.  A paired samples t-test found highly significant statistical evidence that the number of students who get credit cards through banks is greater than any other source.  The bank was compared with each of the other sources (stores, mail offers, family member, on-campus solicitation, work, and other); the bank and stores test resulted in p-value of .002 while the other tests resulted in p-value of .000 (Appendix, page 38).

Another paired-samples t-test found highly significant statistical evidence that the number of students who get credit cards through on-campus solicitation is lower than the number of students who purchase credit cards through banks, stores, and mail offers (each paired-samples t-test had a p-value=.000) (Appendix, page 40).  This evidence supports the hypothesis that the number of students who obtain credit cards through on-campus solicitation is lower than the number of students who obtain credit cards through other credit card providers.

This study determined what UW-L students purchase with their credit cards.  Table 5 shows the distribution of students’ responses.
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This frequency table shows that most students used their credit card to purchase gas.  According to a paired samples t-test, there is no statistical difference between gas, emergencies, clothes, and online purchases.  However, there was a significant statistical difference between food and gas (p-value=.023).  This shows that more UW-L students purchase gas than food on their credit cards (Appendix, page 42).

Another objective of the study was to determine how concerned students are about credit card debt.  A 95% confidence interval determined that students mean credit card debt concern is 4.16 on a scale of 1 to 5 (1=not concerned, 5=extremely concerned) with a range from 3.99 to 4.32 (Appendix, page 43).

From two other independent samples t-tests it was confirmed that gender and ownership of credit cards do not change the student’s debt concern.  Students with credit cards have a mean debt concern rating of 4.20, and students without credit cards have a mean debt concern rating of 4.09.  An independent samples t-test showed no statistical difference between being a credit card holder and debt concern (p-value=.539/2=.270) (Appendix, page 44).  Male students have a mean debt concern rating of 4.03, while females have a mean debt concern rating of 4.21.  An independent samples t-test proved that there is no statistical difference between gender and debt concern (p-value=.340/2=.17) (Appendix, page 45).  


Another purpose of the survey was to determine how knowledgeable students were about their credit card accounts.  To determine students’ knowledge of their credit card accounts, students were asked whether or not they knew their credit limit, minimum payment, interest rate, and credit score.  The results of respondents showed that 28.3% did not know their credit limit, while the majority, 71.7% did know their credit limit; the minimum payment question results showed 44.2% did not know their minimum payment and 55.8% did.  The percent of students surveyed that did not know their interest rate was 58.4%, while 41.6% did know their interest rate.  The factor that UW-L students knew least was their credit score; 85% did not know their credit score and 15% of students did know their credit score.

Another objective of this study was to determine what factors lead to credit card debt.  A one way ANOVA test was used to test the relationship between average monthly balance carried over and variables such as age, gender, debt concern, employment status, and knowledge of credit cards.  However, only 17 students out of the 115 that had a credit card carried over a balance.  With so few students carrying over a credit card balance, there was not enough statistical evidence to conclude whether carrying over a balance was correlated with any of the factors mentioned above.  

Discussion

Fewer UW-L students have credit cards than college students throughout the nation, including students in the Midwest.  This is not supportive of the claim that the average number of UW-L students with credit cards is greater than the national average.  A possible explanation for these findings is sampling error; since only 197 out of 1,000 students responded to the survey, it is possible that the 59% of students owning credit cards is not representative of the target population.  Another reason to support the finding that UW-L students have fewer credit cards than the national and Midwest averages can be attributed to the fact that there are restrictions of on-campus solicitation at UW-L (University of Wisconsin – La Crosse Student Association).  UW-L students are also generally concerned about credit card debt, which may explain why fewer students at UW-L have credit cards than the national average.  

UW-L students are generally very concerned about credit card debt.  Even though there is no evidence to explain what factors lead to credit card debt, a possible reason for the low number of students who carried a credit card balance over at UW-L could be their concern with acquiring debt.  When asked to rate their debt concern on a scale of 1 to 5 (5=extremely concerned, 1=not concerned), the mean response rating of students’ concern about credit card debt was 4.16.

Factors that contribute to credit card debt could not be determined in the study.  Since only 59% of UW-L students surveyed owned a credit card, and only 17 of those 115 students carried a balance over last month, there is not enough evidence to make any conclusions about what factors lead to debt.  

It was also determined that the mean number of credit cards a UW-L student possesses increases during their 3rd, 4th and 5th years of college.  A possible reason there is no increase in the mean number of credit cards between a students’ 1st and 2nd year is because many students decide to stay on campus for their first two years of college.  Once students move off campus, there are added expenses.  Food becomes an added expense due to the fact that students typically do not stay on a meal plan, which requires them to purchase their own food.  Also, at UW-L it is difficult to acquire a parking permit while living on campus due to the limited amount of space in parking lots; therefore another added expense is gas since many students bring a car to school once they move off campus.  When students have their own vehicle, they have more freedom to drive where they want, which causes them to spend more on gas.  As the number of expenses increase, students may acquire more credit cards to cover the financial burden of these added expenses. 

Banks are the most common source of credit cards among UW-L students.  One of the reasons for this could be because when students sign up for a checking account at a bank, the bank typically offers them a credit card.  Similarly many students obtain credit cards from banks because they are the most reliable credit card providers.  The amount of students who obtained a credit card through on-campus solicitation was very low, only 7 out of 115 students.  This supports the hypothesis that on-campus solicitation would not be a major source of credit cards for students because UW-L placed restrictions on credit card booths on campus effective October 14, 1998 (University of Wisconsin – La Crosse Student Association.)  

UW-L students use credit cards for convenience purchases.  It is more convenient to charge your gas amount because of the pay-at-the-pump options that are now available.  Gas is also something that is consistently purchased.  These two things may explain why credit card purchases for gas are more common than credit card purchases for emergencies, clothes, online purchases, food, school supplies, tuition, online gambling, and other charges.  When comparing gas and food, the study found significance that more students charge gas to their credit card than food.  A reason for this may be that many college students purchase food from fast food restaurants, where cash is an easy and typical method of payment. 

 Students have mixed knowledge about the conditions of their credit cards.  They were asked if they knew their credit limit, interest rate, credit score, and minimum payment on their credit card.  The majority of students knew their credit limit and minimum payment; on the other hand, a large amount of students did not know their interest rate or credit score.  A possible reason for students to have mixed knowledge on their credit card account conditions could be that interest rates, minimum payments, and a decrease in credit score are not important to students who pay off their credit card balance each month.  If a student pays off their full credit card balance every month then they do not need to know their minimum monthly payment or the interest rate that is charged on the carried over balance.  Since only 17 out of 115 students had a balance carried over, the majority of students have no motive to know any other credit card conditions besides their credit limit, which 71.7% of UW-L students did know.

.    

Summary and Recommendations

The main objective of the study was to determine factors that led UW-L undergraduate students’ to have credit card debt.  Other objectives were to find out what students charge to their credit card and to figure out how to help students reduce their amount of debt.


The most notable finding was that few students carried over a monthly credit card balance.  Only 17 out of the 115 respondents with credit cards carried over a monthly balance.  This is a very low percentage of students, which may prove that UW-L students are already knowledgeable about the consequences of carrying over monthly balances.  To assist students who do carry a balance over and prevent other students from acquiring credit card debt, it would be a good idea for the university to send out a fact sheet every semester to all UW-L students that gives tips on how to be responsible with a credit card.  An article found through the UW-L financial aid department offers students tips about credit cards; this type of information could be sent to students (University of Wisconsin – La Crosse Student Association).  The tips given to students include: to have only one credit card and use it only for emergencies, always pay at least the minimum balance on the statement, minimize the amount carried over whenever possible because the amount carried over is often charged at a higher interest rate, set a personal credit limit and stick to it, think about how long it will take to repay the loan before making the purchase, and lastly to keep in mind that anyone with a legitimate business need can gain access to a person’s credit history.  Another recommendation to try to prevent credit card debt early would be to send out the same credit card fact sheet to the homes of all incoming freshman.  This way as students are entering college they are knowledgeable about credit cards and can avoid acquiring debt.
          

Another notable finding was that male and females equally obtain credit cards.  This proves that credit cards are gender neutral.  This finding would encourage marketers of credit cards to advertise to both men and women equally.  

The top five responses of what students purchase with their credit cards are gas, emergencies, online purchases, food, and school supplies.  Many students use credit cards because they are more efficient and convenient.  For example if a credit card is used at a gas station, the person does not have to walk inside the gas station and wait in line to pay for their gas.

A recommendation to students is to always have cash on hand and make most purchases using cash or debit cards.  These two methods of payment force students to use money that is their own.  This way a person is not tempted to charge items to their card using credit that they cannot afford.  The university can encourage students to have more cash on hand with more ATMs available on campus, particularly in the dormitories.  This way all students living on-campus have instant access to money in their bank accounts.  

Overall, students had mixed knowledge about the conditions of their credit cards, including their credit score, credit limit, minimum payment, and interest rate.  The results proved that the majority of students did not know their credit score or interest rate.  Close to the majority (44.2%) did not know their minimum payment.  The study proved that students need to become more knowledgeable about their credit card accounts.  If students become more aware of the facts behind their credit card account, it may help them avoid debt.  

UW-L has also added Personal Finance to the course options and recently made it an option to fulfill a general education requirement.  UW-L should continue to encourage students to take the course to better understand their finances, including their credit cards.  

Closing Comments

Future studies on credit card debt are recommended to gather data from a larger sample size.  A larger sample size would likely give a higher number of students who had credit card debt which could then be used to determine factors that lead to credit card debt.  Future studies could also ask more debt related questions on the survey such as if the student has ever not paid off their monthly bill and been charged with late fees and interest fees.          

Appendix A: Pretest

A pretest was administered to 20 undergraduate students at UW-L.  This was completed to determine if there were any errors with our questionnaire and make sure students would understand the survey.  Questions 6, 7, and 18 were modified; each of these questions had an “Other” response answer where the student could specify what his other response was, but it caused problems when it was imported into SPSS.  The specify option was taken out to make the data import properly into SPSS.   

Appendix B: Summary Survey

We are students from the University of Wisconsin-La Crosse who are currently enrolled in a business research class.  We are conducting a survey to determine what factors contribute to student credit card debt.  Whether you do or do not have a credit card or any amount of debt, we would appreciate your response.  This survey will only take a few minutes of your time.  All the information you provide will be kept confidential.  If you have any concerns about this survey, feel free to contact Professor Keith Sherony by phone 785-8101 or e-mail sherony.keit@UW-Lax.edu.  Thank you for participating in our survey.        

Instructions:  Please answer the following questions as accurately as possible.  

Part 1:

1.   Do you own a credit card?

            (0) Yes-117     (1) No-80 
      If you have a credit card, continue to Part 2.  

      If you have no credit cards, continue to question 12.  
Part 2:

2. How many credit cards do you have, including store credit cards?  _______

1: 46 students


7: 2 students

2: 28 students 

            8: 1 student

3: 17 students


9: 1 student

4: 7 students


10: 1 student

5: 7 students


13: 1 student
6: 4 students

3. At what age did you get your first credit card? _______

13: 1 student
19: 13 students

16: 8 students
20: 9 students

17: 14 students
21: 8 students

18: 61 students
22: 2 students


32: 1 student

4. In general, how much of your monthly balance do you pay?

(0) The entire balance-95   (1) More than the minimum, but less than the entire        balance-12   (2) The minimum balance-6    (3) Less than the minimum balance-2 
If you answered you pay the entire balance, skip question 5.
5. If you did not pay the entire monthly balance on your credit cards last month, what total amount did you carry over on all your cards to this month?

(1) $1-$100-2        (2) $101-$200-4        (3) $201-$300-1          (4) $301-$400-1     

(5) $401-$500-0    (6) $501-$600-0        (7) $601-$700-1          (8) $701-$800-1     

(9) $801-$900-0    (10) $901-$1000-0   (11) $1001 or more-7  

6. What do you pay for with your credit card? 

(Check all that apply.)

Emergencies (1)-67
Clothes (2)-66
Food (3)-58
Tuition (4)-19
School supplies (Including books) (5)-37
Online purchases (6)-64 
Online gambling (7)-6

Gasoline (8)-70


Other (9)-6

7. Please indicate from what source(s) you received your credit card(s).  

       (Check all that apply.)
Bank (1)-75

On-campus solicitation (2)-7

Mail offers (3)-30

Stores (4)-53

Work (5)-3

Family Member(6)-17

Other(7)-9

8.  Do you know the credit limit of each of your credit cards?

(0) Yes-81     (1) No-32    

9. Do you know the interest rate of each of your credit cards?

(0) Yes-47     (1) No-66     

10.  Do you know the minimum payment or percentage that must be paid monthly for each of your credit cards?

(0) Yes-63     (1) No-50     

11.  Do you know your credit score?

(0) Yes-17     (1) No-96     

12. Do you have a job?

(0) Yes-125     (1) No-68

If no, skip question 13

13. What is your estimated weekly income?

(1) $0-$50-22           (2) $51-$100-40       (3) $101-$200-41     

(4) $201-$300-12     (5) $301-$400-9     (6) $401 or more-1     

14. Do you currently pay for any of your college expenses?

(0) Yes-167     (1) No-25




If no, skip question 15.

15. If yes, approximately what percentage do you pay for?

(1) 1%-25%-43     (2) 26%-50%-34     (3) 51%-75%-42     (4) 76%-100%-48

16. If you had credit card debt, how concerned would you be?

Not Concerned         1-12          2-9          3-16          4-54          5-97          Extremely Concerned

Part 3:

17. Gender

(0) Male-58     (1) Female-134

18.  Year in college

(1) 1st year-51     (2) 2nd year-33     (3) 3rd year-44     (4) 4th year-41     (5) 5th year-19     

(6) 6th year-2     (7) Other-1

19. Age _______

18: 37 students

23: 7 students

19: 40 students

24: 3 students

20: 34 students

27: 1 student

21: 46 students

28: 1 student

22: 18 students

32: 32 students

20. Do you live on or off campus?

(1) On-80     (2) Off-112

Thank you for participating in our survey!

Appendix C:  Statistics

Table: 1C


Statistics

Credit Card Holder 

	N
	Valid
	197

	 
	Missing
	0


Table: 2C



Credit Card Holder

	 
	Frequency
	Percent
	Valid Percent
	Cumulative Percent

	Valid
	No
	80
	40.6
	40.6
	40.6

	 
	Yes
	117
	59.4
	59.4
	100.0

	 
	Total
	197
	100.0
	100.0
	 


The objective of the analysis in Table 2C was to determine the percentage of UW-L students who own credit cards.  The frequency table showed that 59.4% of UW-L students own credit cards.

Table: 3C


One-Sample Statistics

	 
	N
	Mean
	Std. Deviation
	Std. Error Mean

	Credit Card Holder
	197
	.59
	.492
	.035


Table: 4C


One-Sample Test

	 
	Test Value = .76

	 
	t
	df
	Sig. (2-tailed)
	Mean Difference
	95% Confidence Interval of the Difference

	 
	 
	 
	 
	 
	Lower
	Upper

	Credit Card Holder
	-4.735
	196
	.000
	-.166
	-.24
	-.10


Ho: л=.76

Ha: л>.76



µ

α=.05

The objective of the analysis in Table 4C was to determine the mean number of UW-L students who own credit cards.  The one-sample t-test table shows that there is a significant difference between the percentage of UW-L students who own credit cards compared to the national average of 76%. (P-value/2=.000) – Reject Ho

Table: 5C


One-Sample Test

	 
	Test Value = .82

	 
	t
	df
	Sig. (2-tailed)
	Mean Difference
	95% Confidence Interval of the Difference

	 
	 
	 
	 
	 
	Lower
	Upper

	Credit Card Holder
	-6.445
	196
	.000
	-.226
	-.30
	-.16


Ho: л=.82

Ha: л<.82

α=.05

The objective of the analysis in Table 5C was to show that there is a significant difference between the percentage of UW-L students who own credit cards compared to the Midwest average of 82%. (P-value/2=.000) – Reject Ho

Table: 6C

ANOVA
Number of Credit Cards 

	 
	Sum of Squares
	df
	Mean Square
	F
	Sig.

	Between Groups
	121.995
	6
	20.332
	10.840
	.000

	Within Groups
	347.000
	185
	1.876
	 
	 

	Total
	468.995
	191
	 
	 
	 


Ho: µ1st = µ2nd = µ3rd = µ4th = µ5th = µ6th = µother

Ha: µ1st ≠ µ2nd ≠ µ3rd ≠ µ4th ≠ µ5th ≠ µ6th ≠ µother

α=.05

Table 6C was used to show that there is a statistical difference between the number of credit cards owned at each grade level.

Table: 7C


Multiple Comparisons

Dependent Variable: Number of Credit Cards 

Tamhane 

	(I) Year in college
	(J) Year in college
	Mean Difference (I-J)
	Std. Error
	Sig.
	95% Confidence Interval

	 
	 
	 
	 
	 
	Lower Bound
	Upper Bound

	1st year
	2nd year
	-.35472
	.19202
	.780
	-.9622
	.2527

	 
	3rd year
	-1.21836(*)
	.23984
	.000
	-1.9752
	-.4616

	 
	4th year
	-1.65184(*)
	.29859
	.000
	-2.6031
	-.7006

	 
	5th year
	-2.25903(*)
	.44074
	.001
	-3.7829
	-.7352

	 
	6th year
	-2.62745
	1.00585
	.996
	-234.5754
	229.3205

	 
	Other
	-2.12745
	2.50235
	1.000
	-642.1324
	637.8775

	2nd year
	1st year
	.35472
	.19202
	.780
	-.2527
	.9622

	 
	3rd year
	-.86364(*)
	.26632
	.037
	-1.6997
	-.0276

	 
	4th year
	-1.29712(*)
	.32025
	.003
	-2.3091
	-.2851

	 
	5th year
	-1.90431(*)
	.45569
	.008
	-3.4547
	-.3539

	 
	6th year
	-2.27273
	1.01249
	.998
	-206.1450
	201.5995

	 
	Other
	-1.77273
	2.50502
	1.000
	-628.0095
	624.4640

	3rd year
	1st year
	1.21836(*)
	.23984
	.000
	.4616
	1.9752

	 
	2nd year
	.86364(*)
	.26632
	.037
	.0276
	1.6997

	 
	4th year
	-.43348
	.35102
	.995
	-1.5339
	.6669

	 
	5th year
	-1.04067
	.47782
	.558
	-2.6354
	.5541

	 
	6th year
	-1.40909
	1.02264
	1.000
	-170.3471
	167.5289

	 
	Other
	-.90909
	2.50914
	1.000
	-606.6933
	604.8751

	4th year
	1st year
	1.65184(*)
	.29859
	.000
	.7006
	2.6031

	 
	2nd year
	1.29712(*)
	.32025
	.003
	.2851
	2.3091

	 
	3rd year
	.43348
	.35102
	.995
	-.6669
	1.5339

	 
	5th year
	-.60719
	.50984
	.997
	-2.2774
	1.0630

	 
	6th year
	-.97561
	1.03799
	1.000
	-130.6779
	128.7266

	 
	Other
	-.47561
	2.51544
	1.000
	-576.6306
	575.6794

	5th year
	1st year
	2.25903(*)
	.44074
	.001
	.7352
	3.7829

	 
	2nd year
	1.90431(*)
	.45569
	.008
	.3539
	3.4547

	 
	3rd year
	1.04067
	.47782
	.558
	-.5541
	2.6354

	 
	4th year
	.60719
	.50984
	.997
	-1.0630
	2.2774

	 
	6th year
	-.36842
	1.08744
	1.000
	-64.3566
	63.6197

	 
	Other
	.13158
	2.53624
	1.000
	-490.5941
	490.8573

	6th year
	1st year
	2.62745
	1.00585
	.996
	-229.3205
	234.5754

	 
	2nd year
	2.27273
	1.01249
	.998
	-201.5995
	206.1450

	 
	3rd year
	1.40909
	1.02264
	1.000
	-167.5289
	170.3471

	 
	4th year
	.97561
	1.03799
	1.000
	-128.7266
	130.6779

	 
	5th year
	.36842
	1.08744
	1.000
	-63.6197
	64.3566

	 
	Other
	.50000
	2.69258
	1.000
	-199.8812
	200.8812

	Other
	1st year
	2.12745
	2.50235
	1.000
	-637.8775
	642.1324

	 
	2nd year
	1.77273
	2.50502
	1.000
	-624.4640
	628.0095

	 
	3rd year
	.90909
	2.50914
	1.000
	-604.8751
	606.6933

	 
	4th year
	.47561
	2.51544
	1.000
	-575.6794
	576.6306

	 
	5th year
	-.13158
	2.53624
	1.000
	-490.8573
	490.5941

	 
	6th year
	-.50000
	2.69258
	1.000
	-200.8812
	199.8812


* The mean difference is significant at the .05 level.

The objective of the analysis in Table 7C was to show that there is a statistical difference between the number of credit cards owned by students in the 3rd, 4th, and 5th grade levels compared to the 1st and 2nd grade levels. (P-value=.000) – Reject Ho 

Table: 8C


Group Statistics

	 
	Do you have a job?
	N
	Mean
	Std. Deviation
	Std. Error Mean

	Credit Card Holder
	Yes
	125
	.62
	.486
	.043

	 
	No
	68
	.51
	.503
	.061


Table 8C shows the difference in means between the number of UW-L students who have jobs and own credit cards and the number of UW-L students who do not have jobs and own credit cards.  
Table: 9C


Independent Samples Test

	 
	 
	Levene's Test for Equality of Variances
	t-test for Equality of Means

	 
	 
	F
	Sig.
	t
	df
	Sig. (2-tailed)
	Mean Difference
	Std. Error Difference
	95% Confidence Interval of the Difference

	 
	 
	 
	 
	 
	 
	 
	 
	 
	Lower
	Upper

	Credit Card Holder
	Equal variances assumed
	4.252
	.041
	1.473
	191
	.142
	.109
	.074
	-.037
	.256

	 
	Equal variances not assumed
	 
	 
	1.458
	133.664
	.147
	.109
	.075
	-.039
	.258


Ho: лJob=лW/O Job

Ha: лJob>лW/O Job
α=.10

The objective of the analysis in Table 9C was to show that 62% of UW-L students who have jobs own credit cards.  The Independent Samples Test found that students who have jobs are more likely to own credit cards than students who do not have jobs. (P-value/2=.073) – Reject Ho

Table: 10C


Paired Samples Statistics

	 
	Mean
	N
	Std. Deviation
	Std. Error Mean

	Pair 1
	Bank
	.64
	117
	.482
	.045

	 
	On-Campus solicitation
	.06
	117
	.238
	.022

	Pair 2
	Bank
	.64
	117
	.482
	.045

	 
	Mail Offers
	.26
	117
	.439
	.041

	Pair 3
	Bank
	.64
	117
	.482
	.045

	 
	Stores
	.45
	117
	.500
	.046

	Pair 4
	Bank
	.64
	117
	.482
	.045

	 
	Works
	.03
	117
	.159
	.015

	Pair 5
	Bank
	.64
	117
	.482
	.045

	 
	Family Member
	.15
	117
	.354
	.033

	Pair 6
	Bank
	.64
	117
	.482
	.045

	 
	Other
	.08
	117
	.268
	.025


Table 10C shows the mean percentage for each source of UW-L students’ credit cards.

Table: 11C


Paired Samples Test

	 
	Paired Differences
	t
	df
	Sig. (2-tailed)

	 
	Mean
	Std. Deviation
	Std. Error Mean
	95% Confidence Interval of the Difference
	 
	 
	 

	 
	 
	 
	 
	Lower
	Upper
	 
	 
	 

	Pair 1
	Bank - On-Campus solicitation
	.581
	.545
	.050
	.481
	.681
	11.531
	116
	.000

	Pair 2
	Bank - Mail Offers
	.385
	.764
	.071
	.245
	.524
	5.446
	116
	.000

	Pair 3
	Bank - Stores
	.188
	.656
	.061
	.068
	.308
	3.102
	116
	.002

	Pair 4
	Bank - Works
	.615
	.506
	.047
	.523
	.708
	13.157
	116
	.000

	Pair 5
	Bank - Family Member
	.496
	.596
	.055
	.387
	.605
	8.992
	116
	.000

	Pair 6
	Bank - Other
	.564
	.607
	.056
	.453
	.675
	10.049
	116
	.000


Pair 1




Pair 2


           Pair 3

              Pair 4

Ho: лBanks =лOn-Campus.Solicitation                   Ho: лBanks =лMail Offers

Ho: лBanks =лStores
     Ho: лBanks =лWorks
            


Ha: лBanks>лOn-Campus Solicitation                    Ha: лBanks >лMail Offers             
     
Ha:   лBanks >лStores       
     Ha:  лBanks >лWorks   

              Pair 5                                               Pair 6


Ho: лBanks =лFamily Member                               Ho: лBanks =лOther                              

Ha:  лBanks >лFamily Member                     Ha: лBanks >лOther                              α=.05

The objective of the analysis in Table 11C was to show the results of a paired samples test which found that the number one source of credit cards for UW-L students is banks.  All of the p-values/2=.000 except for the paired sample between banks and stores (P-value/2=.002). – Reject Ho

Table: 12C
             
Paired Samples Statistics

	 
	Mean
	N
	Std. Deviation
	Std. Error Mean

	Pair 1
	Bank
	.64
	117
	.482
	.045

	 
	On-Campus solicitation
	.06
	117
	.238
	.022

	Pair 2
	On-Campus solicitation
	.06
	117
	.238
	.022

	 
	Stores
	.45
	117
	.500
	.046

	Pair 3
	On-Campus solicitation
	.06
	117
	.238
	.022

	 
	Mail Offers
	.26
	117
	.439
	.041


Table 12C compares the difference in means between banks, stores, mail offers and on-campus solicitation.                                

Table: 13C


Paired Samples Test

	 
	Paired Differences
	t
	df
	Sig. (2-tailed)

	 
	Mean
	Std. Deviation
	Std. Error Mean
	95% Confidence Interval of the Difference
	 
	 
	 

	 
	 
	 
	 
	Lower
	Upper
	 
	 
	 

	Pair 1
	Bank - On-Campus solicitation
	.581
	.545
	.050
	.481
	.681
	11.531
	116
	.000

	Pair 2
	On-Campus solicitation - Stores
	-.393
	.541
	.050
	-.492
	-.294
	-7.865
	116
	.000

	Pair 3
	On-Campus solicitation - Mail Offers
	-.197
	.478
	.044
	-.284
	-.109
	-4.451
	116
	.000


Pair 1




Pair 2



                Pair 3

Ho: лBank=лOn-Campus Solicitation

Ho: лOn-Campus Solicitation=лStores

Ho: лOn-Campus Solicitation=лMail Offers

Ha: лBank>лOn-Campus Solicitation

Ha: лOn-Campus Solicitation<лStores

Ha: лOn-Campus Solicitation<лMail Offers
α=.05

The objective of the analysis in Table 13C was to show a significant statistical difference in means between banks and on-campus solicitation, stores and on-campus solicitation, mail offers and on-campus solicitation.  A significant statistical difference was found between each pairing. (P-value/2=.000) – Reject Ho

Table: 14C


Paired Samples Statistics

	 
	Mean
	N
	Std. Deviation
	Std. Error Mean

	Pair 1
	Emergencies
	.57
	117
	.497
	.046

	 
	Gas
	.60
	117
	.492
	.046

	Pair 2
	Clothes
	.56
	117
	.498
	.046

	 
	Gas
	.60
	117
	.492
	.046

	Pair 3
	Online Purchases
	.55
	117
	.500
	.046

	 
	Gas
	.60
	117
	.492
	.046

	Pair 4
	Emergencies
	.57
	117
	.497
	.046

	 
	Clothes
	.56
	117
	.498
	.046

	Pair 5
	Emergencies
	.57
	117
	.497
	.046

	 
	Online Purchases
	.55
	117
	.500
	.046

	Pair 6
	Clothes
	.56
	117
	.498
	.046

	 
	Online Purchases
	.55
	117
	.500
	.046

	Pair 7
	Food
	.50
	117
	.502
	.046

	 
	Gas
	.60
	117
	.492
	.046


Table 14C shows the mean of each reason for credit card use compared to the mean of another reason.

Table: 15C


Paired Samples Test

	 
	Paired Differences
	t
	df
	Sig. (2-tailed)

	 
	Mean
	Std. Deviation
	Std. Error Mean
	95% Confidence Interval of the Difference
	 
	 
	 

	 
	 
	 
	 
	Lower
	Upper
	 
	 
	 

	Pair 1
	Emergencies - Gas
	-.026
	.713
	.066
	-.156
	.105
	-.389
	116
	.698

	Pair 2
	Clothes - Gas
	-.034
	.571
	.053
	-.139
	.070
	-.647
	116
	.519

	Pair 3
	Online Purchases - Gas
	-.051
	.585
	.054
	-.158
	.056
	-.948
	116
	.345

	Pair 4
	Emergencies - Clothes
	.009
	.689
	.064
	-.118
	.135
	.134
	116
	.893

	Pair 5
	Emergencies - Online Purchases
	.026
	.713
	.066
	-.105
	.156
	.389
	116
	.698

	Pair 6
	Clothes - Online Purchases
	.017
	.557
	.051
	-.085
	.119
	.332
	116
	.740

	Pair 7
	Food - Gas
	-.103
	.480
	.044
	-.191
	-.015
	-2.309
	116
	.023


             Pair 1


Pair 2



Pair 3



Pair 4

Ho: лEmergencies= лGas
Ho: лClothes= лGas

Ho: лOnline Purchases= лGas
Ho: лEmergencies=лClothes

Ha: лEmergencies< лGas
Ha: лClothes<лGas

Ha: лOnline Parchases< лGas
Ha: лEmergencies>лClothes
            Pair 5


Pair 6



        Pair 7



Ho: лEmergencies= лOnline Purchases

Ho: лClothes= лOnline Purchases

Ho: лFood= лGas

Ha: лEmergencies> лOnline Purchases

Ha: лClothes> лOnline Purchases

Ha: лFood> лGas

α=.05
The objective of the analysis in Table 15C was to show that there is no statistical difference between paired samples 1-6. (Fail to Reject Ho)  A statistical difference was found between food and gas. (P-value=.023) – Reject Ho
Table: 16C

Descriptives

	 
	 
	Statistic
	Std. Error

	Debt Concern
	Mean
	4.16
	.085

	 
	95% Confidence Interval for Mean
	Lower Bound
	3.99
	 

	 
	 
	Upper Bound
	4.32
	 

	 
	5% Trimmed Mean
	4.28
	 

	 
	Median
	5.00
	 

	 
	Variance
	1.336
	 

	 
	Std. Deviation
	1.156
	 

	 
	Minimum
	1
	 

	 
	Maximum
	5
	 

	 
	Range
	4
	 

	 
	Interquartile Range
	1
	 

	 
	Skewness
	-1.490
	.178

	 
	Kurtosis
	1.429
	.354


The data Table shows the mean debt concern rating on a scale from 1 to 5 (5=extremely concerned, 1=not concerned) of UW-L students’ concern about debt (µ=4.16).

Table: 17C


Group Statistics

	 
	Credit Card Holder
	N
	Mean
	Std. Deviation
	Std. Error Mean

	Debt Concern
	Yes
	111
	4.20
	1.094
	.104

	 
	No
	76
	4.09
	1.246
	.143


The objective of the analysis in Table 17C was to show the mean debt concern rating of UW-L students who own credit cards and the debt concern rating for those who do not own credit cards.

Table: 18C


Independent Samples Test

	 
	 
	Levene's Test for Equality of Variances
	t-test for Equality of Means

	 
	 
	F
	Sig.
	t
	df
	Sig. (2-tailed)
	Mean Difference
	Std. Error Difference
	95% Confidence Interval of the Difference

	 
	 
	 
	 
	 
	 
	 
	 
	 
	Lower
	Upper

	Debt Concern
	Equal variances assumed
	.707
	.402
	.615
	185
	.539
	.106
	.172
	-.234
	.446

	 
	Equal variances not assumed
	 
	 
	.601
	147.156
	.549
	.106
	.177
	-.243
	.455


Ho: µOwn=µDon’t Own

Ha: µOwn>µDon’t Own

α=.05

Table 17C shows an independent samples test.  The test was used to show that there is not a statistical difference in the mean debt concern rating between UW-L students who own credit cards compared to those who do not. (P-value/2=.270) – Fail to Reject Ho

 Table: 19C


Group Statistics

	 
	Gender
	N
	Mean
	Std. Deviation
	Std. Error Mean

	Debt Concern
	Female
	129
	4.21
	1.109
	.098

	 
	Male
	58
	4.03
	1.256
	.165


Table 18C shows the mean debt concern rating for males and females at UW-L.

Table: 20C

 
Independent Samples Test

	 
	 
	Levene's Test for Equality of Variances
	t-test for Equality of Means

	 
	 
	F
	Sig.
	t
	df
	Sig. (2-tailed)
	Mean Difference
	Std. Error Difference
	95% Confidence Interval of the Difference

	 
	 
	 
	 
	 
	 
	 
	 
	 
	Lower
	Upper

	Debt Concern
	Equal variances assumed
	.528
	.468
	.956
	185
	.340
	.175
	.183
	-.186
	.535

	 
	Equal variances not assumed
	 
	 
	.912
	98.545
	.364
	.175
	.192
	-.205
	.555


Ho: µFemale=µMale

Ha: µFemale>µMale
α=.05

The objective of the analysis in Table 20C was to show that there is not a statistical difference in mean debt concern rating between males and females at UW-L. (P-value2=.17) – Fail to Reject Ho

Appendix D:  Example of Recommended Fact Sheet

To: UW-La Crosse Student

The Student Financial Aid Office at UW-L feels it is important that students are aware of the dangers of incurring credit card debt throughout their college career.  To help prevent students from acquiring debt, the Student Financial Aid Office is providing students with this fact sheet to enlighten students on credit cards.

Credit Card Education

Good credit signifies a level of trust. As you build your credit you are more likely to receive a loan from a bank or be approved for large purchases like a car or house. It is important to remember that having no credit does not automatically mean that you have good credit. Good credit is a combination of many aspects including paying your bills on time, having a low percentage of debt compared to your income, and keeping low balances on your credit accounts.

Things to Know About Credit Cards
Most cards offer "No Annual Fee" - make sure your credit card offers this.

Most cards offer the option of a cash advance. Watch out though, because most have a large transaction fee (e.g. $5 or 3% - whichever is greater).

All cards have a "Grace Period." This is the time in between the purchase and the time when you owe money to the credit card company (usually 25 days).

Each month you owe at least the minimum balance due. If you don't pay this you'll be charged with a Late Payment Fee - usually around $30! Also make sure you don't go over your credit line. The fee for exceeding your credit line is usually around $30.

Interest Rate - Some cards offer low introductory rate (e.g. 8.9% APR (Annual Percentage Rate)) for the first 6 months. Most credit card offers will quickly jump to 13%-20% APR for your purchases.

Minimum Periodic Finance Charge - Even if there is no annual fee to keep the card, you incur finance charges equal to the interest on your balance (10% on a $500 balance is a charge of $50).

Tips for Being Responsible with Your Credit
1. Have only one credit card, and use it for emergencies only.

2. Always pay at least the minimum balance on your statement.

3. Whenever possible you should minimize the amount that is carried over to the next payment period. This amount is often charges with a high interest rate. For example, if you allow a $100 balance to be left on your card for the next month, you will owe that amount and several dollars extra in interest expense. You can only imagine the significance of the interest accumulation if you have several hundred or thousands of dollars of debt.

4. Set a personal credit limit and stick to it.

5. Think about how long it will take to repay the loan before you make a purchase.

6. Remember that anyone with a "legitimate business need" can gain access to your credit history including landlords and banks (when opening up checking and saving accounts). 

If you have any comments, questions, or concerns please contact the Student Financial Aid Office by phone at (608) 785-8604, or visit our office located in 215 Graff Main Hall.  Thank you!
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Table 4: Sources of Credit Cards�
�
Response�
Frequency�
Mean of 117 Respondents�with Credit Cards�
�
Bank�
75�
64.10%�
�
Stores�
53�
45.30%�
�
Mail Offers�
30�
25.64%�
�
Family Member�
17�
14.53%�
�
Other�
9�
7.69%�
�
On-Campus solicitation�
7�
5.98%�
�
Work�
3�
2.56%�
�
Total Responses�
194�
 �
�






Table 5: Purchases on Credit Cards�
�
Response�
Frequency�
Mean of 117 Respondents with Credit Cards�
�
�
�
�
�
Gas�
70�
59.83%�
�
Emergencies�
67�
57.26%�
�
Clothes�
66�
56.41%�
�
Online Purchases�
64�
54.70%�
�
Food�
58�
49.57%�
�
School Supplies (including books)�
37�
31.62%�
�
Tuition�
19�
16.24%�
�
Other�
17�
14.53%�
�
Online Gambling�
6�
5.13%�
�
Total Responses�
404�
 �
�
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