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Technique




La Crosse Fairgrounds Speedway Questionnaire
Read to Respondent Before giving the survey:

We are students from the University of Wisconsin- La Crosse conducting a survey for our business research class. The purpose of this survey is to
determine the demographic fan base and to test the effectiveness of the current marketing strategies employed by the speedway. All the answers will be
kept confidential and will only take a few moments of your time. Feel free to ask questions at any time. If you have any concems about this survey, feel
free to contact Professor Keith Sherony at 785-8101. Would you be willing to participate in this survey?

PLEASE CIRCLE YOUR BEST RESPONSE TO THE QUESTIONS BELOW.

Q1) How many races do you attend at the La Crosse Speedway each year?  1)0-2  2)3-5 3)6-9  4)10-13  5) 14 or more

Q2) How does the weather (cold/rain) influence your decision to attend the races?
(Noinfluence) 1 2 3 < 5 (Significant influence)

Q3) Please evaluate the following aspects of the speedway by circling your response.

TP i isge | God  Bxcellent

Concessions
- Concession Prices:
~ Admission Prices
_ Atmosphere
Cleanliness
~ Entertainment -~
Parking
Location

Q4) What is the best form of advertisement that you respond to?
1) Billboards ~ 2) Newspaper/Magazine  3)Radio 4) Word of Mouth ~ 5) TV~ 6) Internet  7) Other (please specify)

Q5) How important do you feel sponsors are to the success of the La Crosse Speedway?
(Notimportant) 1 2 3 4 5 (Very Important)

Q6) What influence does a company’s sponsorship at the La Crosse Speedway have on your decision to purchase their product?
(Noinfluence) 1 2 3 4 5 (Significant influence)

Q7) Which of the following sponsors are you most likely to patronize? (Circle all that apply)

1) Bernie's Radiator & AC Service 4) Features Sports Bar & Grill  7) Murphy's Frame & Axle 10) RanderCar Racing Ent.
2) Bob Johnson Lubricants 5) Festival Foods 8) Powertex Group/Sportswear 11) Taylor's Cafe
3) Bucky's Burger Barn 6) Linda's Bakery 9) Quillin’s 12) The Pro Image

Q8) How often do you make purchases from the sponsors you chose above?
(Never) 1 2 3 4 5 (Always)

Q9) How many miles did you travel to the speedway today? 1) 0-10 2) 11-20 3) 21-30 4) 31-40 5) 41+

Q10) How did you first hear about the races at the speedway?
1) Direct Mailing 2) Radio 3) Internet 4) Word of Mouth 5TV 6) Other (please specify)

Q11) Which local radio station do you listen to the most?
1)293 2)Mix96.1 3)COW97  4)CC106 5)Eagle102.7 6)95.7the Rock 7) ESPN105.5  8) Other (please specify)

Q12) What is your gender? 0) Male 1) Female

Q13) What is your age? 1) 0-18 2)19-34 3) 3544 4) 45+



La Crosse Fairgrounds Speedway Questionnaire
Q14) Marital Status 1) Single 2) Married 3) Divorced 4) Widowed 5) Separated

Q15) Household Income Level: 1) Under $20,000 2) $20,001-$40,000 3) $40,001-$60,000 4) Qver $60,000

Q16) Who do you come to the races with most often? (Circle only one)
1) Self 2) Friends 3) Family 4) Significant Other 5) Co-Workers 6) Other (please specify)

Q17) What other live sporting event do you attend the most? (Circle only one)
1) High School Sports 2) College Sports 3) Logger's Baseball 4) Air show 5) Other (please specify)

Thank you for your participation in our survey.



This survey is being conducted by University of Wisconsin-La Crosse students
taking a business research course. The purpose of this survey is to understand
the awareness of the Coulee Region Humane Society. All answers will be kept
confidential. If you agree to take this survey it will only take a few moments to
complete. For questions regarding this survey please contact: Professor Keith
Sherony at 785-7101. Thank you.

Please check the box that corresponds with your answer
Q1) Before today, had you heard of the Coulee Region Humane Society?
Yes, proceed to Q2 -
No, skip to Q5 o

Q2) Are you aware their facility moved from the La Crosse industrial park
to Critter Court in Onalaska?

Yes o

No o

Q3) Have you seen or heard advertisements for the Coulee Region
Humane Society in any of the following media? (check all that apply)
a) Television
b) Radio
c¢) Newspaper
d) Events
e) Other

Please specify:

Q4) Are you aware of the following services that the Coulee Region
Humane Society provides? (check all that apply)

a) Animal Control

b) Animal Adoption

¢) Animal surrender

d) Behavior Assistance

e) Pet Therapy

f) Education

Q5) How important are these services to you?
5: Very 1 Not Don't
Important 4 3 2 impotent  Know

Animal Control

Animal Adoption

Animal Surrender

Behavior Assistance

Pet Therapy

Education

Microchip (pet ID)

Foster Care (short in-home stays)

Veterinarian Services

Other (please state):

Q6) Do you own a pet?
Yes m
No ©

For Q7-Q10, circle the answer that fits you.
Q7) How many miles did you travel to Sam’s Club today?

10-10 @11-20 3 21-30 31+

Q8) What is your gender?
©oyMale (1 Female

Q9) What is your age?
1 0-18 2 19-34 3) 35-50 4)51-65 (5) 66+

Q10) What is your household income level?
(1) $0-$25,000 (2) $25,001 - $50,000
) $75,001 - $100,000 (5) $100,000+

(3)$50,001 - $75,000

Q11) What s your zip code:

Thank you for your time.



HELLO! We are business students from University of Wisconsin-La Crosse, and are conducting a survey for our
Business 230 Research class. The purpose of this survey is to determine whether current advertising is effective and
what needs to be changed to help Laura bring in more members to Curves in Holmen. All of your answers will be
anonymous and kept confidential. Please feel free to contact Dr. Keith Sherony with questions or concerns at (608)-
785-8101. We appreciate your participation and cooperation. Thank you for your time! Have a great day!

Instructions: Please circle or check when necessary

When do you usually work out at Curves?

5:00 aml— 1:00pm  3:00 pmz— 7:00 pm

On average how many times a week do you workout at Curves? times per week

How long have you been a member of Curves? years
Answer the following:

word-of-mouth TV ad newspaperad radio coupon othersos
: # 4 ? promotions A
5

How did you first hear about Curves? 0 0 0 0 O 0
Which medium of communication

most influenced your decision to join Curves? [ O O O O O
What do you think Curves should

do more to advertise to new members? O O o 0 O O

Which of the following newspaper(s) do you read? Please select all that apply

La Crosse Tribune Holmen Courier Onalaska Life
1 2 3
Senior Edition Do not read newspapers other:
4 5 6

Which of the following radio station(s) do you listen to? Please select all that apply

Magic 104.9 Eagle 102.7 CC 106.3
i 2 3
KQ 98 Classic Hits 94.7 Do not listen to the radio other:
4 5 6 L

Which of the following TV networks do you watch? Please select all that apply

Lifetime TzNT H?TV TLC
1 4
Fostews C;NN A]_?C other:
8
Marital Status: Single Married
1 2
What age group do you fall in?
<30 30-40 41-50 51-60 61+



