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Setting up an MRI+ account

1. Access the MRI+ web site at www.mriplus.com
2. To create a new account on MRI+ click on “Register for Free”

Email:

Password:

Existing Users: Login

Welcome to MRI+

+

dated our look
stomed to within

Welcome to the newly redesigned MRI+. We have
and hope you find everything you have become 3
the MRI+ database.

New ABC data has been integrated including sjite by state circulations
as well as additional breakouts on verified cigflilation.

If you have questions or need help finding gformation, please call 212-
884-9288 or e-mail mriplus@mediamark.c

The leading database of key nffagazine planning resources.

lace, many of the databases used to ev
as a powerful search and access capabil

MRI+ consolidates, in one convenien
directory and editorial information.
module.

The information link betyeen planners and publishers.

MRI+ is a library of key magazfie planning data resources providing an informa|

and publisher,

Login at left or Reaister for Free to begin using MRI+.

3. Complete the MRI+ registration form.
NOTE: For ‘Email’ you must enter your uwlax.edu e-mail address.

#470

+

Register

Register for MRI+ == R=tum to the MRL

Firt Nams: Aadroce:
Last Nama: ity
Job Tiike: Stata:
Company! Zip:
Category! . . Phona
Academics/student hd
Fax:
Emall:
‘Wabsita:
Password:
Confim: - - -
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4. Once you complete the form and click “Register” a screen like this appears:

4

MRI+ Registration Successful

\ Thank you far reqgistering with MRI+.

Please check your email - we have sent an email to your registered email account with
an activation link. Simply open the email and click the link to complete the activation
process,

We encourage your inquiries, updates and cormments. Our customer service hotline is (212)
8584-92885. If vou have any updates to any of the information included in MRI+, please fax
updates to (212) 884-9339, You can also e-mail us at mriplus@mediamark.com.

5. Log in to your UW-L email account, find the account activation email that you received from
MRI, and click on the activation link contained in that email.

Welcome to MRI+!

Yau must click the link below to validate your regitration.

Validate My Registration

If you cannot click on the link above please copy the following url and paste it into your browser's address
bar.

http:Afvaww, mriplus . .comyddasvalidate?c=3315nullHOI1 3001 xf

Clicking thiz link will activate your account and log vou in to the MRI+ System.

You have now completed the MRI+ registration process! With your new MRI+ account
established you are now ready to use Mediamark Reporter.
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Getting Started with Mediamark Reporter

REMINDER: Always logout! Lngﬁut
1. NOTE: You must use the Microsoft Internet Explorer web browser.

Access Mediamark Reporter through the Murphy Library web site.

The initial screen is the MRI+ login screen. Log in to MRI+ using your personal MRI+ account that
you established previously.

Remember, your MRI+ login/email is your uwlax.edu email address.

Welcome to MRI+

| I Welcome to the newly redesigned MRI+. We have updated our look
and hope vou find everything you have become accustomed to within
the MRI+ database.

MNew ABC data has been integrated including state by state circulations
as well as additional breakouts on verified circulation.

If yvou have questions or need help finding information, please call 212-
884-9288 or e-mail mriplus @mediamark.com

Password:

he leading database of key magazine planning resources.

MRI+ consolidates, in one convenient place, many of the databases used to ey
directory and editorial information. It has a powerful search and access capabi
module.

grgot my Passworg

The information link between planners and publishers.

MRI+ is a library of key magazine planning data resources providing an informg
and publisher.

Login at left or Reaister for Free to begin using MRI+.

2. Once you are logged in to the MRI+ website, click on the “Mediamark Reporter” button:

I+

= ﬂ Getting Started

ﬁ Home @ About + &) Support -,L," Resources 2 My Account 3 Logout

Mediamark Reporter

Default

© Add NewList ¢ Manage Lists Welcome to MRI+

m To get started, Search Publications and start adding
titles to your Working List; once added, you can run

various Reports on those Titles.

Introdw

3. You must accept the User License Agreement. Murphy Library recommends that you carefully
review the terms of the agreement. Please contact the Reference Desk if you have any questions:
refemail@uwlax.edu, 785-8508.

M@ rk

Mediamark Research Inc. On-Line User License Agreement
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4. You have made it into the Mediamark Reporter database itself!

TIP: Use single-clicks rather than double-clicks within Mediamark Reporter.

Choose a Report Volume. Then, from the list that pops up, choose a Report from within your
chosen Report Volume. (ex. Health and Beauty Aids) [ choose a Report

Apparel/Accessories ~
Automotive
Automotive Aftermarket
Automotive Miscellaneous
=50 Il Eeverages
Candy/Sweets/Snacks
Choose a Report Volume Floctronics
[Financial
Fall 2007 Product ~ ‘Home
Fall 2007 Media Househeold Products - Baby/Children
Fall 2007 Magazine Qualitative Household Froducts - Food products
Fall 2007 Magazine Cumulative Household Products - Non-food products
Spring 2007 Product Household Products - Pets
Spring 2007 Media Insurance
Spring 2007 Magazine Qualitative 'E,E'S”re“"lsgmts
Spring 2007 Magazine Cumulative Ersona’ -are
Perzonal Items
Teenmark 2007 Product Shopping
Teenmark 2007 Demo Tobaceo w
loesl Morlrat 2007 & Mael-at Sommmmaes

5. A Report Window appears, automatically generating a Report based upon the first Category, Base
and Target in the lists.

Me@rk _

Please Provide Feedback By Clicking Here

MNew Database Change Report View Summary View Report List Log gut
Catego Fall 2007 Product »~
Hair Growth Products Health & Beauty Aids -
Eyeglasses, Contact Lenses & Sunglasses - Perzonally wear Report
Deodorants And Antiperspirants Adhesive Bandages
Laxatives Used in last & months Total
Diet Control/Eating Habits \ Base: Total Adults

Blusher (Women) Change > Spreadshest

Base Category, Iotal  pProj  Pot Pct
Stub 000 000 Across Down Index

Male Base, or Total 220,347 124,551 56.4 100.0 100

Female Target Men 106,534 54,867 51.5 441 91

/ Women 114,313 69,684 61.0 55.9 108

Target Educ: graduated college plus 56,279 32,843 58.4 26.4 103

Times/Last 30 Days Heavy (4+) Educ: attended college 60,792 34,631 57.0 27.8 101

Times/Last 30 Days Medium (2-3) Educ: graduated high schoaol 69,734 39,910 57.2 32.0 101

Elmss«leasttBED DavtshLI%ht (dﬂ:t\L_iI "y 4 Heali Educ: did not graduate HS 34,042 17,167 50.4 13.3 89
ced in last 6 months Band-Ai vanced Healing .

Uzed in last 6 months Band-Aid Antibiotic Educ: post graduate 18,528 10,550 56.5 &5 101

Used in last 6 months Band-Aid Clear Educ: no college 103,776 57,077 55.0 45.8 98

Used in last 6 months Band-Aid Extra Large ¥ Age 18-24 28,105 14,620 52.0 11.7 g2

Age 25-34 39,660 21,137 53.3 17.0 95

Options ” Add to your reports Age 35-44 43,314 23,662 54.6 19.0 57

Age 45-54 42,978 24,205 56.3 19.4 100

Age 55-64 31,107 18,604 59.8 14.9 106

Age 65+ 35,684 22,324 62.6 17.9 111 b

To Change your Report:

a. Choose by clicking on a new Category

b. Choose by clicking on a new Base

c. Choose by clicking on a new Target
A Report is automatically generated with each change. The Product report contains Demographic
and Media variables in the Rows and Population estimates across the Columns.
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Mediamark Reporter Options

6. To change variables in the Rows or Columns, click on the Options button. An Options Window

will appear.
Columns:
Show Columns: . Add or
Tatal '000 Proj '000 Pct Across Pt Down Index Remove
v [v] v v v | )
| « Variables
Sort by: | Unsorted (% Sort Rows
Report * Total A

Media and Demo types: by * Men

All Media & Demaos I * Women R .

Demas * Educ: graduated college plus OWS :

Magazines * Educ: attended college Add or

Cagle uc: graduated high school P R

Newspapers Add or uc: did net graduate HS < emc::vg

; Remove uc: post graduate Individual

Online <

Quintiles Tvpes of uc: no college Variables

Radio _XL he 18-24

T Variables je 25-34

Mags-Airline g ig:g‘i

Mags-Automotive - E;: ccea

* Age 65+ b
[Add] [ Remove * Indicates selected rows
| Modify || Close |

7. Select or de-select Column variables by checking the boxes across the top (ex. Total (000), Index,
etc.)

8. Selecting or De-selecting Rows:
a. “Media and Demo Types” box contains data groups.
i. Select a row type — select by clicking (asterisk (*) will appear next to title) and click
the Add button. Asterisks are automatically added to the individual rows.
ii. De-Select a row type — click to de-select (asterisk is removed) and click the Remove
button. Asterisks are automatically removed from the individual rows.

b. “Rows” box contains Individual rows.
i. Select an individual row - select by clicking on each row title. Asterisks are
automatically added to the individual rows.
ii. De-Select an individual row — click to de-select and the asterisks are automatically
removed.

9. Choose “Modify” to have any changes saved/accepted to Report. This will automatically return
you back to the Report Window.
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Sorting

10.To Sort:
a. Inthe Report Window, click on one of the blue highlighted Columns and the system will
automatically sort that column in descending order.

Me@rk _ 4

) o Click on
Please Provide Feedback By Clicking Here
New Database Change Report View Summary View Report List Blue
Catego Fall 2007 Product Highlighted
v .
Hair Growth Products *| Health & BEBUW Aids Columns to
Eveglasses, Contact Lenses & Sunglasses - Personally wear Sort
Deodorants And Antiperspirants =|| Adhesive Bandages
Laxatives Used in last & months Total
Diet Control/Eating Habits Base: Total Adults / /
Blusher {Women) o’ Spreadsheet
Base Total Proj Bct  Pct
Stub ‘000 '000 Across Down Index
Male Tatal 220,847 124,551 56.4 100.0 100
Female Men 106,534 54,867 51.5 441 91
Women 114,313 69,684 61.0 55.9 108
Target — | Educ: graduated college plus 56,273 32,843 584 26.4 103

11. In the Options Window, use the Pull Down Menu to select a Column on which to sort. Click on the
Modify button and the report will in descending order.

Show Columns: Options
Taotal '000 Proj | WE':Endow Across Pct Down Index
Sort
Sort by: Pulldown s
Unsorted Menu Total i
Media an|Total '000 _Men =
All Medii Proj '000 ~ Womnen
Demos |Pct Across — * Educ: graduated college plus
Magazin Pct Down * Educ: attended cellege
Cahle |Index - * Educ: graduated high school
Newspapers * Educ: did not graduate HS
Dnﬁng P * Educ: post graduate
Ed .
Quiljtiles ® i';"'e":'lan_':é:':'llege
.Tlf',d":' * Age 25-34
* -
Mags-Airline N igz iggi
Mags-Automotive b " .-':‘-.SE c5_64
* Age 65+ ol
’P‘dd] ’ Remove * Indicates selected rows
| Modify || Close |
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Saving or Downloading to Excel Reports
12. To Save: Click “Add to Your Reports” button.

13. To create a Spreadsheet: Click on the “Excel Spreadsheet” link.

14. To Print: Click on the “Print” button.

15. To View Saved Reports: Click on “View Report List” link.
a. Report Volume “Magazine Cumulative” cannot be added to your Report List.

15 — View 14 —
Wi Ediamaty s Saved Print
' Report List \ Report
Please Provide Feenoarr sy ohormg mrere
Mew Databaze Chanage Report Wiew Summary Wiew Report List lut
Category Fall 2007 Product \
Laxatives A H
Diet Control/Eating Habits Health & BEBUW Aids -
Blusher {(Women)
Pantiliners (Women Mouthwash 13 —
Uzed in last 6 months Listerin
Medicated Throat Remedies (Mot Drops) Base: Total Adults Download
Aftershave Lotion & Cologne For Men v Spreadshest report to
Base Microsoft I Bct
Stub Excel E Down Index
Male Taotal } 100.0 100
Female Men 106,534 8,125 7.6 49.9 104
Women 114,313 8,145 7.1 50.1 o7
le'sregd"itn 35t € months Chisroseptic | Educ: araduated college plus 56,279 3,098 5.5 19.0 75
Used in last 6 months Crest Pro-Health Rinse 12 — Save pe SILTEL Giiid M &5
Used in last 6 manths Green Mint R b h school 69,734 5,439 7.8 33.4 106
Uzed in last 6 months Lavoris eport A4 te HS 34,042 3,300 9.7 20.3 132
\Used in last 6 manths Listerine (Yell Clicking on Add
Uzed in last 6 months Listerine Coal Mint (Blue) 9 18,528 540 5.1 5.8 69
Used in last 6 manths Listerine FreshBurst (Green) to your reports 103,776 8,738 8.4 53.7 114
Uzed in last & months Other Listerine e button 28,105 1,453 5.2 8.0 70
AOE 2359 39,660 2,060 5.2 12.7 71
Options ” Add to your reports ] Age 35-d4 43,314 2,587 6.0 159 81
Standard Mediamark Reporter Reports
16. The Main Report screen has a link to standard product category reports. Click on the View
Summary link to view product category only reports.
Me'&/ i rk 16 — View
m/ Summary Report
Please Provide Feedbac Clickin
New Databasze Change Report View Summary (PrOduCt Log out
Category Fall 200] Categories Only) 2
Laxatives ~| Health &
Diet Control/Eating Habits
Eligher .fw.-..-.-mn‘.g Print
Page 7 of 10




Fall 2007 Product Summary

Arccessories: Costume Jewelry 001

Accessories: Fine Jewelry 002

Accessories: Watches 003

Alcohol: Beer, Domestic, Low Calorie 005

Alcohol: Beer, LowNo Alcohol 011

Alcocheol: Beer/fle, Domestic, Popular 006

Alecohel: Beer/fle, Domestic, Premium 007
Alcohol: Beer/Ale, Domestic, Reqular 008

Alcocheol: Beer/fle, Domestic, Super Premium 005
Alecoheol: Beer/fle, Imported 010

Aleohol: Beer/Ale, Total 012

Alcohol: Bourbon 013

Alcohol: Brandy 014

Alcohol: Canadian Whisky 015

Alcohol: Champagne, Cold Duck & Sparkling Wines 016
Alcohol: Cognac 017

Alcohol: Cordials & Ligueurs 018

Alcohol: Flavored Alcoholic Beverages/Coolars 033
Alcohol: Gin 019

Alecoheol: Irish Whiskey 020

Alcohol: Malt Liguor 021

Alcohol: Mixed Drinks 022

Alcohol: Mixed Drinks, Prepared With Liguor 023
Alcohol: Mixed Drinks, Prepared Without Liguor 024
Alcohol: Port, Sherry B Dessert Wines 023

Alcoheol: Rum 026

Alcoheol: Ryve or Blended Whiskey 027

Fall 2007 Product Summary
Back Y
g
ALCCHOL: BEER/ALE, DOMESTIC, PREMITM
BASE: ADULTS (220,847,000}
ALL SHARE SHARE TVOLUME/
------------ or orF TU3ER3
000 L UEWET USERS VOLIME IKDEX
Total Drank in Last € Months 485€5 2Z.2 €072
Erands:
Budweiser 24380 1.0 zBze 3.2 50.0 14€
Budweiser Jelect 5214 zZ.2 S5€5 7.3 5.4 T4
Bud Dry 1008 -5 10€& 1.4 .8 57
Bud Ice 2570 1.3 21z 4.2 4.0 85
Coors Extra Gold 785 4 105 1.1 -8 Bz
Coors—Original €054 2.7 728 B.5 -8 €8
Icehouse 2zz8 o 223 3.1 2.0 €5
Leinenkugels 155€ 7 222 z.z -7 az
Michelck Amber Bock 1588 -9 259 2.8 -8 28
Michelok Golden Draft 731 -3 103 i.0 2.1 210
Miller Genuine Draft 7552 -4 1041 10.€ io0.8 102
Miller High Life 5589 2.7 705 B.42 10.€ 12€
Pete's Wicked 558 23 102 ] -1 12
Red Dog €34 a B3 - -] a3
Red Hook 794 -4 110 1.1 .5 45
Rolling Rock aiaz 1.4 43€ 4.4 1.5 a4
Shiner Bock 1408 [ 208 2.0 -] 45
Yuengling 43€&7 2.0 EEE €.1 2.8 4€
Glaz=e=/la=t 7 Days
L None 1181 B.2 2275
L 1 SE2€ 2.5 Ta1
M 2 5852 2.7 Ti8
M 3 3225 1.5 28s
M 3 3030 1.4 2€0
H 5 1335 € pA:L
H € 1881 & 22€
H 7 1€40 7 187
H 8 451 2 €8
H % or more Bz33 3.7 819
L Total 23817 10.8 300€ 48.1 z.0 W

Notes

If your Mediamark Reporter session is inactive for 20 minutes or longer, you must log on again.

REMINDER: Always logout! Lng@ut
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How to Read a Mediamark Reporter Report

Below is a screen capture of a Reporter Report, complete with explanations of key numbers. Please
note that all the numbers are based on the 2002 Fall MRI study, and that the projected numbers (000)
are expressed in thousands.

Base counts: in the MRI Fall 2002 study Projected Count (000): projected to the full
weighted to Total ‘000, there were population, 46,006,000 Adults 18-34 have
64,715,000 Adults 18-34 in the 48 drank a Regular Cola Drink, Not Diet in the
contiguous United States. Last 6 Months.
\ / Percent Across: out of
Adults 18-34, 71.1%
A B C D E G '
1 A\ IBeLerages | | | V | | drank Regular Cola
. . Drinks, Not Diet in Last 6
2 Regula.r Cola Drinks, Mot Diet months.
3 Orank in Last B bMonths Total
4 Adults 18+
] Total 000 | Proj OO F Fct Do Index
3] ross Percent Down: out of all
7 [Total N 204964 119291 )/ 582 100 100/ | the people who drank
8 [Adults 1534 ] 4715 4B00G 71.1 35.65 122 5?9“'33&; g;'a D”/Qgsi Not
9 [Adults 18-49 130165 84623 BS 70.9 112 | Dien SSOY0are Adulls
10 | Adults 25-54 120777 7ABEY B1.8 26 106 :
“*” Sign: If there is an asterisk sign, Index: people who drank Regular Cola Drinks, Not Diet, are
that means the sample size is less (122-100=) 22% more likely than the general population to be
than 50 respondents and the numbers Adults 18-34; also, Adults 18-34 are 22% more likely than the
are unstable and should not be used. general population to drink Regular Cola Drinks, Not Diet.

How the Numbers are Derived

Pct. Across= 71.1 | The percent calculated by dividing the Proj ‘000 value in the row by the
Total ‘000 value in the base column=46006/64715=71.1%.

Pct. Down= 38.6 | The percent calculated by dividing the Proj’ 000 value in the row by the
Proj. ‘000 value in the base row=46006/119291=38.6%.

Index=122 | The percent calculated by dividing either the Pct. Across in the row by
the Pct. Across in the base row (71.1/58.2).
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LIST OF REPORTS IN MEDIAMARK REPORTER Local Market Summary Reports-

Product Reports-

Boston Market Reports-

Apparel/Accessories Chicago Market Reports-
Automotive Dallas Market Reports-
Automotive Aftermarket Detroit Market R i
Automotive Miscellaneous etroit Market keporis-
Beverages Los Angeles Market Reports-
Candy/Sweets/Snacks New York Market Reports-
Electronics . .
Financial Philadelphia Market Reports-
Health & Beauty Aids San Francisco Market Reports-
Home .

Washington Market R rts-
Household Products — Baby/Children ashingto arket Reports
H hold Products — Food Product Apparel/Accessories

ousehold Products — Food Products Automotive

Household Products — Non-Food Products
Household Products — Pets

Insurance

Leisure/Sports

Personal Care

Personal ltems

Shopping

Tobacco

Travel

Trucks/ATV/Motorcycles

Media Reports-
Demographics - Head of Household
Demographics - Homemaker/Principal Shopper
Demographics - Household
Demographics - Respondent
Demographics - Spouse

Magazine Qualitative Reports-
Media - Magazine

Automotive Aftermarket

Automotive Miscellaneous
Beverages

Candy/Sweets/Snacks

Electronics

Financial

Health & Beauty Aids

Home

Household Products — Baby/Children
Household Products — Food Products
Household Products — Non-Food Products
Household Products — Pets
Insurance

Leisure/Sports

Personal Care

Personal Items

Shopping

Tobacco

Travel

Business to Business Reports-
Business purchase decision makers

Magazine Cumulative Reports- Electronics
Magazine - Cumulative Financial
Insurance
Teenmark Product Reports - (age 12 to 19) Travel
Apparel/Accessories
Automotive Upperdeck Report-
Automotive Miscellaneous Affluent consumers
Beverages Apparel/Accessories
Candy/Sweets/Snacks Automotive
Electronics Beverages
Financial Electronics
Health & Beauty Aids Financial
Leisure/Sports Health & Beauty Aids
Personal Care Home
Personal Items Insurance

Shopping
Travel

Teenmark Demo Reports - (age 12 to 19)
Demographics - Household
Demographics - Respondent
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Leisure/Sports
Personal Items
Shopping
Travel



