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Using MRI 

 Mediamark Reporter 

University of Wisconsin - La Crosse            http://www.uwlax.edu/MurphyLibrary/       Library Guide        # 470       3/09 

 

Setting up an MRI+ account 
 

1. Access the MRI+ web site at www.mriplus.com 
2. To create a new account on MRI+ click on “Register for Free” 
 

 
                    
3. Complete the MRI+ registration form. 

NOTE: For ‘Email’ you must enter your uwlax.edu e-mail address. 
 
                               

  

http://www.uwlax.edu/MurphyLibrary/
http://www.mriplus.com/
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4. Once you complete the form and click “Register” a screen like this appears: 
 

 
 

5. Log in to your UW-L email account, find the account activation email that you received from 
MRI, and click on the activation link contained in that email.  

 

 
 

 
 

You have now completed the MRI+ registration process!  With your new MRI+ account 
established you are now ready to use Mediamark Reporter. 
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Getting Started with Mediamark Reporter 
 

REMINDER: Always logout!  
 
1. NOTE: You must use the Microsoft Internet Explorer web browser. 

 
Access Mediamark Reporter through the Murphy Library web site. 
 
The initial screen is the MRI+ login screen.  Log in to MRI+ using your personal MRI+ account that 
you established previously. 
 
Remember, your MRI+ login/email is your uwlax.edu email address. 

 
 
  
 
 
 
  

2. Once you are logged in to the MRI+ website, click on the “Mediamark Reporter” button: 
 
 
 
 
 
 
 
 
 
 
 
 

3. You must accept the User License Agreement. Murphy Library recommends that you carefully 
review the terms of the agreement. Please contact the Reference Desk if you have any questions: 
refemail@uwlax.edu, 785-8508. 
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4. You have made it into the Mediamark Reporter database itself! 
 
TIP: Use single-clicks rather than double-clicks within Mediamark Reporter. 
 
Choose a Report Volume. Then, from the list that pops up, choose a Report from within your 
chosen Report Volume.  (ex. Health and Beauty Aids)   

 
5. A Report Window appears, automatically generating a Report based upon the first Category, Base 

and Target in the lists. 
 

 
 
To Change your Report: 

a. Choose by clicking on a new Category 
b. Choose by clicking on a new Base 
c. Choose by clicking on a new Target 

A Report is automatically generated with each change.  The Product report contains Demographic 
and Media variables in the Rows and Population estimates across the Columns.   

Report 

Change 

Category, 

Base, or 

Target 
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Mediamark Reporter Options 
 

6. To change variables in the Rows or Columns, click on the Options button.  An Options Window 
will appear.  
 

 . 

7. Select or de-select Column variables by checking the boxes across the top (ex. Total (000), Index, 
etc.) 

 
8. Selecting or De-selecting Rows: 

a. “Media and Demo Types” box contains data groups.  
i. Select a row type – select by clicking (asterisk (*) will appear next to title) and click 

the Add button. Asterisks are automatically added to the individual rows. 
ii. De-Select a row type – click to de-select (asterisk is removed) and click the Remove 

button. Asterisks are automatically removed from the individual rows. 

b. “Rows” box contains Individual rows. 
i. Select an individual row  - select by clicking on each row title. Asterisks are 

automatically added to the individual rows. 

ii. De-Select an individual row – click to de-select and the asterisks are automatically 
removed. 

 
9. Choose “Modify” to have any changes saved/accepted to Report.  This will automatically return 

you back to the Report Window. 
 
 
 
 

Add or 

Remove 

Types of 

Variables 

Rows: 

Add or 

Remove 

Individual 

Variables 

Columns: 

Add or 

Remove   

Variables 
Sort 

Report 

by 

Column 

Variable

s 
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Sorting 
 
10. To Sort:  

a. In the Report Window, click on one of the blue highlighted Columns and the system will 
automatically sort that column in descending order.  
 

 

 
11.  In the Options Window, use the Pull Down Menu to select a Column on which to sort. Click on the 

Modify button and the report will in descending order.  
 

 
 

Click on 

Blue 

Highlighted 

Columns to 

Sort 

Options 

Window – 

Sort 

Pulldown 

Menu 
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Saving or Downloading to Excel Reports 
 

12.  To Save:  Click “Add to Your Reports” button. 
13.  To create a Spreadsheet: Click on the “Excel Spreadsheet” link. 
14.  To Print: Click on the “Print” button. 
15.  To View Saved Reports: Click on “View Report List” link. 

a. Report Volume “Magazine Cumulative” cannot be added to your Report List. 
 

 
 
 
 
 
 
 
 
 
Standard Mediamark Reporter Reports 
 
16.  The Main Report screen has a link to standard product category reports. Click on the View 

Summary link to view product category only reports.  
 

 
 

12 – Save 

Report by 

Clicking on Add 

to your reports 

button 

13 – 

Download 

report to 

Microsoft 

Excel 

14 – 

Print 

Report 

15 – View 

Saved 

Report List 

16 – View 

Summary Report 

(Product 

Categories Only) 
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Notes 
 
If your Mediamark Reporter session is inactive for 20 minutes or longer, you must log on again. 

  
REMINDER: Always logout!  
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How to Read a Mediamark Reporter Report 
 
Below is a screen capture of a Reporter Report, complete with explanations of key numbers.  Please 
note that all the numbers are based on the 2002 Fall MRI study, and that the projected numbers (000) 
are expressed in thousands. 
 
 
 
 
 
 
 

 
 
 
 
 
 
 
 
 
 
 

How the Numbers are Derived 
Pct. Across= 71.1 The percent calculated by dividing the Proj „000 value in the row by the 

Total „000 value in the base column=46006/64715=71.1%. 

Pct. Down= 38.6 The percent calculated by dividing the Proj‟ 000 value in the row by the 
Proj. „000 value in the base row=46006/119291=38.6%. 

Index=122 The percent calculated by dividing either the Pct. Across in the row by 
the Pct. Across in the base row (71.1/58.2).  

 

Base counts: in the MRI Fall 2002 study 
weighted to Total „000, there were 
64,715,000 Adults 18-34 in the 48 
contiguous United States. 

Projected Count (000): projected to the full 
population, 46,006,000 Adults 18-34 have 
drank a Regular Cola Drink, Not Diet in the 
Last 6 Months. 

Percent Across: out of 
Adults 18-34, 71.1% 
drank Regular Cola 
Drinks, Not Diet in Last 6 
months. 

Percent Down: out of all 
the people who drank 
Regular Cola Drinks, Not 
Diet, 38.6% are Adults 
18-34. 

Index: people who drank Regular Cola Drinks, Not Diet, are 
(122-100=) 22% more likely than the general population to be 
Adults 18-34; also, Adults 18-34 are 22% more likely than the 
general population to drink Regular Cola Drinks, Not Diet.  

“ * ” Sign: If there is an asterisk sign, 
that means the sample size is less 
than 50 respondents and the numbers 
are unstable and should not be used. 
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LIST OF REPORTS IN MEDIAMARK REPORTER 

Product Reports- 
Apparel/Accessories 
Automotive 
Automotive Aftermarket 
Automotive Miscellaneous 
Beverages 
Candy/Sweets/Snacks 
Electronics 
Financial 
Health & Beauty Aids 
Home 
Household Products – Baby/Children 
Household Products – Food Products 
Household Products – Non-Food Products 
Household Products – Pets 
Insurance 
Leisure/Sports 
Personal Care 
Personal Items 
Shopping 
Tobacco 
Travel 
Trucks/ATV/Motorcycles 

 

Media Reports- 
Demographics - Head of Household 
Demographics - Homemaker/Principal Shopper 
Demographics - Household 
Demographics - Respondent 
Demographics - Spouse 

 

Magazine Qualitative Reports- 
Media - Magazine 

   

Magazine Cumulative Reports- 
Magazine - Cumulative 
 

Teenmark Product Reports - (age 12 to 19) 
Apparel/Accessories 
Automotive 
Automotive Miscellaneous 
Beverages 
Candy/Sweets/Snacks 
Electronics 
Financial 
Health & Beauty Aids 
Leisure/Sports 
Personal Care 
Personal Items 
Shopping 
Travel 

 

Teenmark Demo Reports - (age 12 to 19) 
Demographics - Household 
Demographics - Respondent 

 

Local Market Summary Reports- 

Boston Market Reports- 

Chicago Market Reports- 

Dallas Market Reports- 

Detroit Market Reports- 

Los Angeles Market Reports- 

New York Market Reports- 

Philadelphia Market Reports- 

San Francisco Market Reports- 

Washington Market Reports- 
Apparel/Accessories 
Automotive 
Automotive Aftermarket 
Automotive Miscellaneous 
Beverages 
Candy/Sweets/Snacks 
Electronics 
Financial 
Health & Beauty Aids 
Home 
Household Products – Baby/Children 
Household Products – Food Products 
Household Products – Non-Food Products 
Household Products – Pets 
Insurance 
Leisure/Sports 
Personal Care 
Personal Items 
Shopping 
Tobacco 
Travel 
 

Business to Business Reports- 
Business purchase decision makers 

Electronics 
Financial 
Insurance 
Travel 
 

Upperdeck Report- 
Affluent consumers 

Apparel/Accessories 
Automotive 
Beverages 
Electronics 
Financial 
Health & Beauty Aids 
Home 
Insurance 
Leisure/Sports 
Personal Items 
Shopping 
Travel 


