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Introduction

The University of Wisconsin-La Crosse College of Business Administration is accredited
by the American Assembly of Collegiate Schools of Business (AACSB)-The
International Association for Management Education at both the undergraduate and
graduate levels. The college includes five academic departments (Accountancy,
Economics, Finance, Management, and Marketing), the Bureau of Business and
Economic Research, and the Business Development Center. Structured as a general
preparation for managerial careers, the Masters of Business Administration (MBA)
program prepares graduates for positions of responsibility in business, education, and
government. Available to qualified students regardless of undergraduate major, the MBA
program is taught during the evening year round on either a part-time or full-time
enrollment basis. Courses are sequenced for admission in the fall or spring semesters.

Program Overview: The MBA curriculum consists of two phases-the Pre-MBA
foundation courses, and the MBA graduate core and electives. Students with a bachelor's
degree in a business field normally will have satisfied Phase I. Others, with degrees in
non-business fields, must successfully complete the foundation courses prior to
enrollment in Phase II.

Phase I - Pre-MBA

Financial Accounting - ACC 221
Managerial Accounting - ACC 222
Macroeconomics - ECO 120
Microeconomics - ECO 110
Legal and Ethical Environment of Business - MGT 205
Information Systems - MGT 220
Financial Management - FIN 355
Marketing - MKT 309
Organizational Behavior - MGT 300
Production Management - MGT 393
Statistics - MTH 205
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PhaseII - MBA
Accounting and Managerial Control - ACC 705
ManagerialEconomics- ECO710
Managerial Finance - FIN 720
OrganizationalBehaviorandTheory- MGT730
Operations Research - MGT 732
Strategic Management - MGT 735
Marketing Analysis - MKT 740

Three elective courses from the Departments of Accountancy, Economics,
Finance, Management, and Marketing




